Want tfo increase sales and
expand vour presence online ¢/
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Work with Tourism Queensland and list with the
Australian Tourism Data Warehouse and you can enjoy greater sales, enquiries and
exposure to domestic and international consumers.

The Australian Tourism Data Warehouse (ATDW) Tourism Australia www.australia.com
is a national tourism database that sends your

information to regional, national and global web > Flagship consumer site for Tourism Australia

sites that market Queensland destinations and > Portal for international consumers visiting
tourism products. A listing in the ATDW ensures that Australia
your information will appear on these high profile > Provides multiple versions of its site for
web sites: international consumers

> Delivered over 120,000 pages per day for an
Queensland Holidays annual total over 45.7 million pages (2004-05)
www.queenslandholidays.com.au Whilst the booking or call to action methods can vary

for ATDW licensed distributors, in nearly all cases
the following information about your business will be
displayed on these web sites:

Flagship consumer site for Tourism Queensland

Over 2.5 million unique visitors to Queensland
Holidays since Jan 2005

> Promotional medium for regional marketing and > Comprehensive promotional description
special interest campaigns > Key digital images, brochure, virtual tour
> Over 700,000 links clicked through and 95,000 and/or video
email enquiries sent to operators listed in the > Booking details

ATDW (Jan — Aug 2005) > Links to your web site
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Queensland Holidays Unique Visitors 2004
450,000 An annual listing in the ATDW costs $300 (including
’ GST) and provides you with a cost-effective way of
300,000 A marketing your product...it only equals 82 cents a
£ 250,000 / ¥ day! A $100 discount applies to some members of
g /\/ o~ Regional Tourist Organisation and lowers the cost
g 200,000 to only 55 cents a day!
150,000
_— Where else but Queensland do you have
100,000

Jan ‘Feb ‘Mar ‘Apr ‘May ‘Jun ‘ Jul ‘Aug ‘Sep ‘Oot ‘Nov ‘ access to such a gl’eat Opportunity?

Month

Svecess Stories from Satisfied OpormLorQ

“Thanks fo owr membership in the ATDW and listing. on @ueensland Holidays, our buginess ha
chown a marked increase in accommodation bookings. This 1§ evident bb} the number of cn@/iricg
that we receive oliroo‘Hq from @veengland HO{IdBP[Q. The convenient process has even Made
hano”ing_ the cn@;iricc and bookings much easier. We are Plcaccd fo San that @veensland H“o!iolavlg
fs vgor—fricnd!v] and o+onﬁal vests chould have no trouble fmding, the type of accommodation
Hf\cv’ are §ccl<m§ l+ g ogPouaHb} P!caémg_ to v¢ that we can contact Towrism @veensland and
Make c/hangpﬁ fo our {lQ’thg_ whenever we need 1o’

— Ken Bowles, A & A Holiday Apartments, Townsville

“The ATDW offers the small oPcra'h'on tourist cm"crprigc the oFPovanH’»} fo §Froaol thelr messa
1o a hu5p market for rclaﬁ\/ch? a few dollarg with onlq an investment of time to oomplm‘c the
form’s details. In fact, very few fourism opevators covld ever hope fo veach the world market

for the few dollars the ATDW oharggg for inclugion of their informaﬁon What's been the

ovteome? Hag it been worthwhile? The angwer s “Yes!”. My phone enquiry to oceapancy rate

ha¢ increased and m BB i 551‘“!1;45_ many more ¢ales. The ATW offers the best return on
investment | have made.”

— Rob Neary, The Basha at Blackbutt, Blackbutt

For more information on how to become a member of the ATDW please visit

www.tg.com.au/atdw or contact Tourism Queensland’s e-Marketing department on: HU_STEHLI_HH®
Email: atdw@tqg.com.au Postal:  ATDW Sales Department " T 1 To i.:f E'I':‘.P
Phone: 1800 629 749 Tourism Queensland HNaTA
Fax: 1800 187 887 GPO Box 328, BRISBANE QLD 4001 WAREHOUSE

* Additional charges will apply for tour products wishing to list more than four services.
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